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Overview
http://harri.com/brand-resources

Brand resources are available at: 


This brand guide is meant to serve as a guide to unify every visual 

representation of the Harri brand.


You will be able to find best practices for typography, logo usage, brand colors, 

and more. Please follow these guidelines as closely as possible when creating 

any visual elements for the Harri brand.
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Brand Values

Harri is all about modern, 
friendly and charming style 
empowered to engage 
people's hearts and minds.

At Harri, we believe in a very simple, yet powerful way of doing things: Service First. The spirit of hospitality is carried in every single 

idea, interaction, and level of execution throughout the business. Harri was created Having been born to serve an industry that 

embodies such generosity,  and geniality, and efficiency. Thus, our culture, product, 

and team strive to personify those core values every day.

Luke Fryer, CEO & Founder Harri
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02 Logo
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Main Logo
We use this logo in corporate materials intended for 

internal, industry or other communications, as well 

as in our office signage.


The Harri logo should be used in the major “Harri 

blue” brand color or in reverse, and in rare cases 

may be displayed in black.


It should never be shown in a different color, but the 

reverse can be shown on any color or image where 

it can still be legible.



Monogram
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In cases when the Harri brand has already been 

established we simply use the monogram on its own.
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Additional 
Logos

l o g o  f o r  H a r r i  e v e n t s

l o g o  f o r  H a r r i  N e w s l e t t e r

This logo should be used on communications that 

promote Harri as a destination for business events.

We use this logo in newsletter materials.

Logo for Harri events

Logo for Harri newsletter
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Clear Space W o r d m a r k M o n o g r a m

Minimal Sizes W e b

32 px 25 mm 25 mm24 PX

P r i n t

Having sufficient space around the wordmark and 

monogram maximizes its visibility and design impact, and 

gives the logos the appropriate visual hierarchy.


The clear space of the wordmark is determined by the 

x-height of the “h” letter in the logo.


In the monogram, the clear space is determined by using 

the half diameter of the circle as the x-height value and 

dividing this value in half.


Our logos should always be visible. While our logos can 

be resized to fit different types of collateral, it’s important 

to never scale them down below the recommended sizes.

xx

x

xx

x

x x

x x
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Incorrect Use
Our logo is very important to us, and we have spent 

much time and effort carefully crafting it to be a 

perfect embodiment of our brand. We ask 

designers and users to respect the thought and 

craftsmanship that has gone into the logo by 

keeping it in its pure form and within the rules 

specified in this guidebook.

Do not at any time angle 

the logo. It always sits at 

a 0 degree angle

1

Do not in any way alter 

the proportions of the 

letters

2

Do not alter the colors of 

the logo except when in 

accordance to color rules

3

Do not add any effects to 

the logo, including drop 

shadow, gradients, etc

4

Do not change the 

typeface nor recreate or 

manipulate the wordmark

5

Do not in any way distort 

the logo, either by stretching, 

compressing, etc

6

1

3 4

2

5 6
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Partners 
Logos
In some cases, it’s appropriate to showcase the 

partnership of Harri with different companies. Below 

are the requirements to correctly add a partner logo. 


The partner logo should be always placed to the 

right of the Harri logo and have a similar visual 

weight. The logos should be divided into the green 

line that has the 2x size of x-height of the Harri logo 

font. The distance between the green line and the 

logos should be 1.25x bigger than the x-height of the 

Harri logo font.


1.25 x

2 x
x

Center line

1.25 x

E x a m p l e

S c h e m e
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03 Colors & 
Typography
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Color Palette
These brand colors have been chosen to 

compliment the original Harri blue. They can be 

used full strength or at a 10% opacity.


No other colors should be introduced into this color 

palette. Choose a combination of colors that best 

suits the imagery it’s being paired with. When using 

in combination with a texture, the color can be 

overlaid or created as a transparency.

HEX: #0088DD

RGB: 0 / 136 / 221

CMYK: 78 / 40 / 0 / 0 

Sky Blue

Teal Green 80%100% 40% 20%

80%100% 40% 20%

Denim Black 80%100% 40%

HEX: #002237

RGB: 0 / 34 / 55

CMYK: 100 / 38 / 0 / 78

HEX: #2EE3A0

RGB: 46 / 227 /160

CMYK: 62 / 0 / 55 / 0

100%

20%

Light Grey
HEX: #F8FBFF

RGB: 0 / 34 / 55

CMYK: 100 / 38 / 0 / 78
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Primary 
Typeface Abc

Gilroy Bold

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Gilroy SemiBold

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Gilroy Regular

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Gilroy Medium

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Gilroy
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Abc
Bold

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
SemiBold

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Light

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Regular

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Secondary 
Typeface
Open Sans



Colors & Typography Brand Guidelines17

Abc
Bold

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
SemiBold

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Light

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Abc
Regular

ABCDEFGHIJKLMNOOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

(.:;?!&@) 1234567890

Google Slides

Typeface
Poppins
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Typography 
Usage Headline large

Headline small

S t y l e  n a m e F o n t  n a m e C o l o r s

Body text (v1)

Body text (v2)

Button text (v1)

Button text (v2)

T a g l i n e

Gilroy Bold

Gilroy Bold

Open Sans Regular


Gilroy Regular

Open Sans Bold


Gilroy Bold

Open Sans Regular Italic


Gilroy Regular Italic

Gilroy Bold (All Caps/Spacing 20%)

Caption (v1)

Caption (v2)
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04 Brand Assets
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Icons
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Textures / 
Patterns

T e x t u r e  # 5

T e x t u r e  # 3

T e x t u r e  # 1

T e x t u r e  # 6

T e x t u r e  # 4

T e x t u r e  # 2
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Images
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Illustrations
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Product



Do you have any questions or ideas?


Let’s talk :)

marketing@harri.com


